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WP11 Communication



• BIOSMART aims for extensive scientific and popular 
dissemination of results

• Resources have been designated to initiate and 
stimulate to broad dissemination (WP11) and ensure 
collaboration across WPs within BIOSMART and 
across relevant BIONÆR projects

WP11 Communication



Tasks:

1. Ensure that key findings from the project are 
disseminated rapidly to stakeholders and the wider 
public via a variety of popular media including 
newspapers, TV and relevant blogs

2. Ensure that the web-page is up-to-date and monitore
response to articles posted

Communication Officer

Oddveig Storstad, Centre for Rural ResearchHeidi Vinge, Centre for Rural ResearchResponsible:



Tasks:

• Cooperate with BIOSMART team to facilitate popular
dissemination

→ BIOSMART web page

→ Chronicles

→ News Articles

→ Social Media

Communication Officer



Web Page

http://biosmart.no/
http://biosmart.no/


How can we engage the 
public?





• Of great importance?

• Identifying?

• Sensation?

• Of current interest?

• Conflict?

The News Criteria



“There can be no more socially important issue 
than the transition to a sustainable and 

profitable future.”
BIOSMART project description



heidi.vinge@bygdeforskning.no


