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WP11 Communication

 BIOSMART aims for extensive scientific and popular
dissemination of results

* Resources have been designated to initiate and
stimulate to broad dissemination (WP11) and ensure
collaboration across WPs within BIOSMART and

across relevant BIONZR projects
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Communication Officer

Tasks:

1. Ensure that key findings from the project are
disseminated rapidly to stakeholders and the wider
public via a variety of popular media including
newspapers, TV and relevant blogs

2. Ensure that the web-page is up-to-date and monitore
response to articles posted

Responsible: Bdidvaig gy rCtad r € éot Rufat RasebResearch
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Communication Officer

Tasks:

* Cooperate with BIOSMART team to facilitate popular
dissemination

— BIOSMART web page
— Chronicles

— News Articles

— Social Media
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BIC'SMART

Managing the fransition to a smart bioeconomy

Hvordan fremme overgangen til en «<smart»
biogkonomi?

En overgang til en biogkonomi innebaerer en kombinasjon av en rekke endringer innen mange ulike
sosio-tekniske systemer (f. eks skogbruk, jordbruk, fiskeri, biovitenskap, industri), og da er det essensielt
at det jobbes grundig med visjoner. Searlig vil det & utvikie en «smart» biogkonomi (som er integrert,
humankapital-/teknologibasert samt implementert pa en klok mate) kreve utvikling pa tvers av og
mellom biosektorene. Dette innebarer dessuten en samfunnsmessig overgang som ma vare
akseptabel og akseptert av befolkningen som borgere og forbrukere.

Foto: CH - Visitnorway.com



http://biosmart.no/
http://biosmart.no/

How can we engage the
public?
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MENINGER 13.042015 11044, Dag Ruy

ru: Monica Maeland (L.h), Sybvi Listhaug og Elisabeth Aspaker,
her sammen med Tine Sundtoft, skal lage en nasjonal strategi
for biogkonomi. TOTO: FRIDESK VARSJILL, NTB SCANSL

Nasjonal strategi

for biogkonomi
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The News Criteria

Of great importance?
ldentifying?
Sensation?

Of current interest?
Conflict?
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“There can be no more socially important issue
than the transition to a sustainable and

profitable future.”
BIOSMART project description
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heidi.vinge@bygdeforskning.no




